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Site Type: Polygon

Retail MarketPlace Profile
Prepared by Brad Waken

Summary Demographics

2008 Population 139,928
2008 Households 56,232
2008 Median Disposable Income $32,613
2008 Per Capita Income $21,087
Industry Summary Demand Supply Leakage/Surplus Number of
(Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Total Retail Trade and Food & Drink (NAICS 44-45, 722) $1,188,925,552  $1,253,853,211  $-64,927,659 2.7 1,374
Total Retail Trade (NAICS 44-45) $1,032,960,420  $1,085,785,575  $-52,825,155 -2.5 1,051
Total Food & Drink (NAICS 722) $155,965,132 $168,067,636  $-12,102,504 -3.7 323
Demand Supply Leakage/Surplus  Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Motor Vehicle & Parts Dealers (NAICS 441) $257,003,161 $262,670,145  $-5,666,984 -1.1 170
Automobile Dealers (NAICS 4411) $220,669,443 $236,095,054 $-15,425,611 -3.4 87
Other Motor Vehicle Dealers (NAICS 4412) $21,672,743  $10,043,723  $11,629,020 36.7 23
Auto Parts, Accessories, and Tire Stores (NAICS 4413) $14,660,975  $16,531,368  $-1,870,393 -6.0 60
Furniture & Home Furnishings Stores (NAICS 442) $25,027,400 $18,035,484 $6,991,916 16.2 42
Furniture Stores (NAICS 4421) $17,696,894  $11,484,968 $6,211,926 21.3 19
Home Furnishings Stores (NAICS 4422) $7,330,506 $6,550,516 $779,990 5.6 23
Electronics & Appliance Stores (NAICS 443/NAICS 4431) $31,408,553  $31,922,673 $-514,120 -0.8 73
Bldg Materials, Garden Equip. & Supply Stores (NAICS 444) $39,858,653 $44,771,654  $-4,913,001 -5.8 97
Building Material and Supplies Dealers (NAICS 4441) $35,483,088 $39,383,005  $-3,899,917 -5.2 66
Lawn and Garden Equipment and Supplies Stores (NAICS 4442) $4,375,565 $5,388,649  $-1,013,084 -10.4 31
Food & Beverage Stores (NAICS 445) $197,589,175 $180,613,418 $16,975,757 4.5 113
Grocery Stores (NAICS 4451) $187,390,613 $169,335,601 $18,055,012 5.1 71
Specialty Food Stores (NAICS 4452) $2,266,711 $2,658,323 $-391,612 -8.0 14
Beer, Wine, and Liquor Stores (NAICS 4453) $7,931,851 $8,619,494 $-687,643 -4.2 28
Health & Personal Care Stores (NAICS 446/NAICS 4461) $35,082,064  $32,081,734 $3,000,330 45 54
Gasoline Stations (NAICS 447/4471) $193,131,558 $232,363,301 $-39,231,743 -9.2 117
Clothing and Clothing Accessories Stores (NAICS 448) $32,665,218 $25,302,853 $7,362,365 12.7 85
Clothing Stores (NAICS 4481) $25,889,762  $18,526,961 $7,362,801 16.6 56
Shoe Stores (NAICS 4482) $3,333,547 $4,197,969 $-864,422 -11.5 14
Jewelry, Luggage, and Leather Goods Stores (NAICS 4483) $3,441,909 $2,577,923 $863,986 14.4 15
Sporting Goods, Hobby, Book, and Music Stores (NAICS 451) $13,342,248 $11,541,352 $1,800,896 7.2 70
Sporting Goods/Hobby/Musical Instrument Stores (NAICS 4511) $9,028,879 $8,941,598 $87,281 0.5 64
Book, Periodical, and Music Stores (NAICS 4512) $4,313,369 $2,599,754 $1,713,615 24.8 6

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent
by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure
of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage’ of retail opportunity outside the
trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference
between Retail Potential and Retail Sales. ESRI uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity.
Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector.
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Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
General Merchandise Stores (NAICS 452) $172,796,785  $222,340,688  $-49,543,903 -12.5 48
Department Stores Excluding Leased Depts.(NAICS 4521) $132,915,753 $98,357,933  $34,557,820 14.9 16
Other General Merchandise Stores (NAICS 4529) $39,881,032  $123,982,755  $-84,101,723 -51.3 32
Miscellaneous Store Retailers (NAICS 453) $24,514,919 $19,941,620 $4,573,299 10.3 168
Florists (NAICS 4531) $2,872,092 $2,637,617 $234,475 4.3 25
Office Supplies, Stationery, and Gift Stores (NAICS 4532) $9,211,363 $7,953,985 $1,257,378 7.3 47
Used Merchandise Stores (NAICS 4533) $5,389,460 $3,865,227 $1,524,233 16.5 53
Other Miscellaneous Store Retailers (NAICS 4539) $7,042,004 $5,484,791 $1,557,213 12.4 43
Nonstore Retailers (NAICS 454) $10,540,686 $4,200,653 $6,340,033 43.0 14
Electronic Shopping and Mail-Order Houses (NAICS 4541) $0 $0 $0 0.0 0
Vending Machine Operators (NAICS 4542) $3,567,662 $1,909,067 $1,658,595 30.3 7
Direct Selling Establishments (NAICS 4543) $6,973,024 $2,291,586 $4,681,438 50.5 7
Food Services & Drinking Places (NAICS 722) $155,965,132  $168,067,636  $-12,102,504 -3.7 323
Full-Service Restaurants (NAICS 7221) $9,848,091 $54,067,527  $-44,219,436 -69.2 174
Limited-Service Eating Places (NAICS 7222) $128,126,679  $104,737,363  $23,389,316 10.0 97
Special Food Services (NAICS 7223) $2,894,833 $3,017,658 $-122,825 -2.1 6
Drinking Places - Alcoholic Beverages (NAICS 7224) $15,095,529 $6,245,088 $8,850,441 415 46
Leakage/Surplus Factor by Industry Subsector
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